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JOUR 5251-801 (17078) Research Fundamentals in Digital Communication I 

Spring 2018 (8W1 Online Course) 

Instructor:  Koji Fuse, Ph.D. 

Office:  Room 216, Sycamore Hall 

Office phone: 940-369-8083 

Email: Koji.Fuse@unt.edu (Always use Blackboard Messages. I will try 

 my best to respond to your inquiries by the end of the following 

 business day, but not over the weekend.) 

Office hours: 7–9 p.m. Mondays (GoToMeetings — TBA each week) 

Online content: Blackboard Learn for JOUR 5251-001 

 

Overview 

This course is designed to teach basic practical research and statistical methods useful for  

public relations, advertising and marketing professionals who aspire to work in the field of data 

analytics. Students will enhance their knowledge and skills in real-world research through 

continuous reading, proactive learning, statistical exercises and data analyses. In the applied part 

of the course, each student will conduct a primary analysis to write a report. 

By the end of this course, you should be able to: 

1. Understand various quantitative research methods; 

2. Read and critique business research reports; 

3. Design reliable and valid survey questionnaires; 

4. Use Qualtrics proficiently; 

5. Comprehend statistical reasoning; 

6. Run data analysis with SPSS; and 

7. Plan and conduct systematic quantitative research to write up a survey report. 

 

Prerequisites: 

Graduate standing in the Master of Science in Digital Communication Analytics. 

 

Course Structure: 

This course consists of self-learning, Blackboard discussions, statistical exercises, primary  

research and survey report writing. You must keep up with readings, turn in all assignments on 

time and actively participate in Blackboard discussion forums. Visit Blackboard Learn every 

day. Your final grade is based on the total score of 1,000 possible points allocated to the 

following: four statistical exercises, draft survey questionnaire, Qualtrics survey, final project 

and Blackboard discussions. 

Statistical exercises (300 points) 

75 points x 4 exercises 

Survey (200 points) 

Draft questionnaire 100 points 

Qualtrics 100 points 

Final project (200 points) 

Preparation and participation (300 points) 

Blackboard discussions: 40 points x 8 forums (20 points for extra credit) 

mailto:Koji.Fuse@unt.edu
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Readings: 

(Required) Michaelson, D., & Stacks, D. W. (2014). A professional and practitioner's guide to  

 public relations research, measurement, and evaluation (2nd ed.). New York, NY: Business 

Expert Press. (Abbr. MS) 

(Required) Knapp, H. (2017). Introductory statistics using SPSS (2nd ed.). Thousand Oaks, CA:  

 Sage Publications. (Abbr. K) 

(Required) SPSS: Either purchase IBM® SPSS® Statistics Standard GradPack Version 24  

 or come to campus. Go to http://www-03.ibm.com/software/products/en/spss-stats-gradpack 

and choose a vendor from the list by comparing prices. 

Note: I’m not recommending any of the vendors to you, nor am I responsible at all for any  

trouble you may encounter with an SPSS product you may purchase from any of the vendors. 

Additional readings are available on Blackboard Learn (Abbr. BL) and EBSCOhost (Abbr. EH). 

 

Course Schedule (subject to change at the instructor’s discretion): 

Week 1: Jan. 16–Jan. 21 

(Module 01) Introduction to Class; Research in PR and Advertising. 

Readings: MS Chapters 1–3; BL 

(Module 02) Business Research Reports. 

Readings: BL; EH 

Assignments: Blackboard Discussion Forums for Modules 01 or 02 (due Jan. 20) 

Week 2: Jan. 22–Jan. 28 
(Module 03) Basic Research Concepts and Questionnaire Construction. 

Readings: MS Chapters 4, 5 and 11; BL 

(Module 04) Qualtrics and Survey Research. 

Readings: MS Chapter 9; BL 

Assignments: Blackboard Discussions Forums for Modules 03 or 04; 

Draft Survey Questionnaire (due Jan. 27) 

Week 3: Jan. 29–Feb. 4 
(Module 05) A/B Testing and Experimental Research. 

Readings: BL 

(Module 06) Data Scraping and Content Analysis. 

Readings: MS Chapter 7; BL 

Assignments: Blackboard Discussions Forums for Modules 05 or 06; 

Qualtrics Survey (due Feb. 3) 

Week 4: Feb. 5–Feb. 11 

(Module 07) Math Review, Descriptive Statistics, and Introduction to SPSS. 

Readings: K Preface and Chapters 1, 3, 4 and 10; BL 

(Module 08) Probabilities, Statistical Inferences, and Business Decisions. 

Readings: MS Chapters 8 and 10; K Chapter 2; BL 

Assignments: Blackboard Discussions Forums for Modules 07 or 08; 

Statistical Exercise 1 (due Feb. 10) 

Week 5: Feb. 12–Feb. 18 
(Module 09) Statistical Analysis with SPSS 1: Independent-Samples T Tests. 

Readings: K Chapter 5; BL 

http://www-03.ibm.com/software/products/en/spss-stats-gradpack
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(Module 10) Statistical Analysis with SPSS 2: Paired-Samples T Test. 

Readings: K Chapter 7; BL 

Assignments: Blackboard Discussions Forums for Modules 09 or 10; 

Statistical Exercise 2 (due Feb. 17) 

Week 6: Feb. 19–Feb. 25 
(Module 11) Statistical Analysis with SPSS 3: ANOVA and Factorial Designs. 

Readings: K Chapter 6; BL 

(Module 12) Statistical Analysis with SPSS 4: Correlations. 

Readings: K Chapter 8; BL 

Assignments: Blackboard Discussions Forums for Modules 11 or 12; 

Statistical Exercise 3 (due Feb. 24) 

Week 7: Feb. 26–March 4 

(Module 13) Statistical Analysis with SPSS 5: Linear Regression. 

Readings: K Chapter 8 (pp. 203–207); BL 

(Module 14) Statistical Analysis with SPSS 6: Crosstab Analysis. 

Readings: K Chapter 9; BL 

Assignments: Blackboard Discussions Forums for Modules 13 or 14; 

Statistical Exercises 4 (due March 3) 

Week 8: March 5–March 9 

(Module 15) Qualitative Research Methods. 

Readings: MS Chapter 6; BL 

(Module 16) Final Project; Summary of Semester. 

Assignments: Blackboard Discussions Forum for Module 15; 

Final Project (due March 9) 

 

Attendance, Preparation and Participation: 

No attendance during my Monday virtual office hours is required. However, it is important for  

you to study the next week’s materials proactively to see if you find something difficult to 

comprehend. I strongly encourage you to send me your questions in advance on Sunday via 

Blackboard and tell me if you will come to my virtual office hours. Yet, sending Blackboard 

messages, which is asynchronic communication, to ask me complex questions at the last minute 

is not a smart idea. Because this is an accelerated, professionally oriented course, I will not 

accept late submission without a documented, valid excuse. If you cannot submit your 

assignment on time and have a legitimate reason (i.e., serious illness, family emergency, 

academic/professional conference presentations, religious observance), submit third-party 

documentation within a week via Blackboard. Printer malfunctions, traffic accidents, 

difficulties in finding library materials, etc. are not legitimate. Your preparation and participation 

will be evaluated based on your Blackboard posts and responses to your peers. I retain my 

nonnegotiable right to evaluate your class preparation and participation. 

 

Statistical Exercises: 

This course does not assume that you have prior exposure to statistics. However, you are 

expected to master basic statistical techniques and become proficient at running SPSS to perform 

those statistical analyses, which form a foundation for advanced courses in the Master of Science 

in Digital Communication Analytics program. If you feel a certain topic is difficult to 
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comprehend, you are highly encouraged to watch additional Lynda.com videos listed on 

Blackboard, find other statistics or SPSS videos on YouTube, and/or look for reliable online 

materials and books. The first statistical exercise is about descriptive statistics, and the remaining 

three exercises deal with specific inferential statistical techniques and hypothesis testing. You 

must submit the following two files for each exercise: (1) SPSS output in PDF and (2) your 

thorough analysis and interpretation in Microsoft Word. For late submissions, read the 

“Attendance, Preparation and Participation” section. 
 

Written Assignments: 

Apply 12-point Times New Roman to your draft survey questionnaire in Microsoft Word, but the  

serif font is not appropriate for online materials. Use a regular sans serif font, such as Ariel, for 

your Qualtrics survey and final project. This course expects you to conduct internet and 

library database searches to find reliable and valid information to construct your survey 

and complete your final project. However, note that conference papers and theses/dissertations 

are not publications in the traditional sense. In addition, some scholarly journals are published by 

vanity press, which should be avoided. Ask a librarian about how to use library databases, such 

as EBSCOhost, ScienceDirect and other publisher databases (e.g., Sage, Oxford), if you are new 

to the system. Too many GSP (grammar, spelling and punctuation) errors will lower your grade. 

Save your work on your computer in case it gets lost. Talk to me within a week of receiving your 

graded work if you have questions. No consideration will be given beyond one week. For late 

submissions, read the “Attendance, Preparation and Participation” section. 

Survey 

You are expected to learn techniques of constructing a reliable and valid survey questionnaire,  

create your own survey, become proficient at using Qualtrics, program your survey in Qualtrics, 

collect data, analyze the data, and write a survey report. The topic of your survey must be related 

to your organization or company you belong to. Assume that you are producing this survey for 

your organization or company. The following requirements apply to your draft survey 

questionnaire and Qualtrics survey. 

 One reliable, valid measurement scale that has multiple items. You should not use a 

measurement scale that include too many question items (i.e., 20 or more). Look for a 

reasonably short scale, which has been shown to have high reliability and validity. 

 At least 15 content questions, excluding demographic questions and the last comment 

question. Keep in mind that question items of a measurement scale are considered as one 

question. 

 Five types of questions, including the last essay format that solicits open-ended feedback 

from respondents. 

 (Additional requirement for Qualtrics survey) Survey logic, ease of taking a survey and 

appealing appearances. 

 (Extra credit) A/B testing. If you properly construct a question that apply A/B testing, 

you will earn 10 points. 

 

Final Project: 

Although writing brief news releases about in-house research findings has been part of corporate  

public relations, the recent prominence of content marketing has prompted producing and 

disseminating numerous in-house or commissioned research reports. Because you should have 
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closely examined and thoroughly learned the structure and appearances of survey reports, you 

are expected to produce a professionally looking survey report on your research findings based 

on the data you have collected via Qualtrics. The minimum requirements are the following: 

 Five single-spaced pages 

 Three infographics 

 Accurate, honest information about the survey methodology used 

 Professional formatting and design 

 Coherent theme 

 Clear organization 

 Informative summary 

 Insightful analyses 

 Strong conclusion and implications 

 References 

 Lucid, error-free writing 

You must submit the following two types of files: (1) SPSS dataset and output in PDF (as many 

files as you need) and (2) your survey report in PDF. For late submissions, read the 

“Attendance, Preparation and Participation” section. 
 

Blackboard Discussions: 

You have one discussion forum each week. After you finish studying all the materials in each 

module, you must post a well-informed, insightful, research-based comment on a given topic and 

a well-reasoned response to at least one of your peers in each discussion forum. For late posts, 

read the “Attendance, Preparation and Participation” section. However, if you fail to post in 

a forum by its due date without a valid reason, just move on to the next module instead of trying 

to do something about it. Remember that the time of your post is always recorded on Blackboard 

Learn. Because this course requires you to do a lot of serious, substantive work to complete the 

final project, reading and comprehending the materials in each module is more important than 

trying to salvage some points for your missed Blackboard discussion posts. 

 

Grading: 

90 percent or higher of total possible points: A 

80 percent–lower than 90 percent: B 

70 percent–lower than 80 percent: C 

60 percent–lower than 70 percent: D 

Lower than 60 percent: F 

 

Basic Course Policy: 

This is a research course that requires you to constantly work hard, and harder, by proactive  

learning, repetition and practice, active participation, and timely submission of assignments. 

Assume that you will be learning a “foreign language.” However, as Albert Einstein said, “The 

whole of science is nothing more than a refinement of everyday thinking.” By reading the same 

materials repeatedly, anyone with average intelligence and determined perseverance can 

understand science and statistics at the level of this course. 

I will try my best to complete grading your work within a week after submission except for some  
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occasional difficult circumstances. Submitting your work to this class is equivalent to stating that 

you have produced the entire work by yourself and you have not previously produced this work 

to submit to another class or any other outlet. Plagiarism, fabrication, copyright infringement, 

and similar uses of other people’s work are unacceptable, leading to serious consequences for 

you. Read the UNT Policy No. 18.1.16 (Student Standards of Academic Integrity) available at 

http://policy.unt.edu/sites/default/files/06.003_StudentStandardsOfAcademicIntegrity_8_2017.p

df. Saying “I didn’t know that,” “He copied my work” or “Others also plagiarized” will not 

constitute a valid excuse. Plagiarism, which in a nutshell, is using other people’s work as your 

own, is a serious offense in any discipline and a firing offense in the professional world. Any 

situations involving potential academic dishonesty will be handled through procedures 

established by the UNT Office of Academic Integrity. For more information, go to 

http://facultysuccess.unt.edu/academic-integrity. In this course, you must use quotation marks 

and refer to the original source for a string of seven or more consecutive words from other 

people’s work. You also must not use an extensive quote or too many quotes. Always produce 

your original work. 

 

Re-Taking Failed Journalism Classes 

Students will not be allowed to automatically take a failed journalism course more than two  

times. Once you have failed a journalism course twice, you will not be allowed to enroll in that 

course for one calendar year after the date you received the second failing grade. Once you have 

waited one calendar year after failing a course twice, you may submit a written appeal to the 

director to be approved to enroll a third time. You will not be allowed to re-take a failed 

journalism course more than three times. 

 

Textbook Policy 

The Mayborn School of Journalism doesn’t require students to purchase textbooks from the  

University Bookstore. Many are available through other bookstores or online. 

 

First Class Day Attendance 

Journalism instructors reserve the right to drop any student who does not attend the first class  

day of the semester. 

 

Office Hours 

See the first page of this syllabus. 

 

Attendance 

See the “Attendance, Preparation and Participation” section. 

Final Exam 

See the “Course Schedule” section. 

 

Academic Advising 

Students should meet with their academic adviser at least one time per long semester (fall and  

spring). It is important to update your degree plan on a regular basis to ensure that you are on 

track for a timely graduation. 

http://policy.unt.edu/sites/default/files/06.003_StudentStandardsOfAcademicIntegrity_8_2017.pdf
http://policy.unt.edu/sites/default/files/06.003_StudentStandardsOfAcademicIntegrity_8_2017.pdf
http://facultysuccess.unt.edu/academic-integrity
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It is imperative that students have paid for all enrolled classes. Please check your online  

schedule daily through late registration to ensure you have not been dropped for 

nonpayment of any amount. Students unknowingly have been dropped from classes for various 

reasons such as financial aid, schedule change fees, parking fees, etc. The Mayborn School of 

Journalism will not be able to reinstate students for any reason after late registration, regardless 

of situation. It is the student’s responsibility to ensure all payments have been made. 

 

Important Spring 2018 Dates (http://registrar.unt.edu/registration/spring-registration-guide) 

Deadline 

Regular 

Academic 

Session 

8W1 8W2 

Martin Luther King Day. Jan 15 Jan 15 N/A 

Classes Begin. Jan 16 Jan 16 Mar 19 

Census. Jan 29 Jan 23 Mar 26 

Beginning this date a student who wishes to drop a course 

must first receive written consent of the instructor. Jan 30 Jan 24 Mar 27 

Last day for student to receive automatic grade of W for 

nonattendance. 

Last day for change in pass/no pass status. 

Last day to drop a course or withdraw from the semester 

with a grade of W for courses that the student is not 

passing. After this date, a grade of WF may be recorded. Feb 23 Feb 2 Apr 6 

Beginning this date instructors may drop students with a 

grade of WF for nonattendance. Feb 24 Feb 3 Apr 7 

Mid-semester Mar 9 Feb 9 Apr 13 

Spring Break. Mar 12–18 N/A N/A 

Last day to drop with either W or WF. 

Last day for a student to drop a course with consent of the 

instructor. Apr 2 Feb 19 Apr 23 

Beginning this date, a student who qualifies may request 

an Incomplete, with a grade of I. Apr 9 Feb 19 Apr 23 

Last day to Withdraw (drop all classes). 

Last day for an instructor to drop a student with a grade of 

WF for nonattendance. Apr 20 Mar 2 May 4 

Pre-Finals Days. May 2–3 N/A N/A 

Last Class Day. May 3 Mar 8 May 10 

Reading Day (no classes). May 4 N/A May 4 

Final Exams. May 5–11 Mar 9 May 11 

End of term. May 11 May 11 May 11 

http://registrar.unt.edu/registration/spring-registration-guide
http://registrar.unt.edu/exams/final-exam-schedule/spring
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Academic Organizational Structure 

Understanding the academic organizational structure and appropriate chain of command is  

important when resolving class-related or advising issues. When you need problems resolved, 

please follow the steps outlined below: 

 

 

Individual Faculty Member/Adviser 

 

Director, Mayborn Graduate Institute of Journalism 

 

Dean, Mayborn School of Journalism 

 

 

Office of Disability Accommodations 

The University of North Texas and the Mayborn School of Journalism make reasonable  

academic accommodation for students with disabilities. Students seeking accommodation must 

first register with the Office of Disability Accommodation (ODA) to verify their eligibility. If a 

disability is verified, the ODA will provide you with an accommodation letter to be delivered to 

faculty to begin a private discussion regarding your specific needs in a course. You may request 

accommodations at any time. However, ODA notices of accommodation should be provided as 

early as possible in the semester to avoid any delay in implementation. Note that students must 

obtain a new letter of accommodation for every semester and must meet with each faculty 

member prior to implementation in each class. Students are strongly encouraged to deliver 

letters of accommodation during faculty office hours or by appointment. Faculty members 

have the authority to ask students to discuss such letters during their designated office 

hours to protect the privacy of the students. For additional information, see the Office of 

Disability Accommodation website at http://www.unt.edu/oda. You may also contact the office 

by phone at 940-565-4323. 

 

Course Safety Statements 

Students in the Mayborn School of Journalism are urged to use proper safety procedures and  

guidelines. While working in laboratory sessions, students are expected and required to identify 

and use property safety guidelines in all activities requiring lifting, climbing, walking on slippery 

surfaces, using equipment and tools, and handling chemical solutions and hot and cold products.  

Students should be aware that the University of North Texas is not liable for injuries incurred 

while students are participating in class activities. All students are encouraged to secure adequate 

insurance coverage in the event of accidental injury. Students who do not have insurance 

coverage should consider obtaining Student Health Insurance for this insurance program.  

Brochures for this insurance are available in the UNT Health and Wellness Center on campus. 

Students who are injured during class activities may seek medical attention at the UNT Health 

and Wellness Center at rates that are reduced compared to other medical facilities. If you have an 

insurance plan other than Student Health Insurance at UNT, please be sure that your plan covers 

treatment at this facility. If you choose not to go to the UNT Health and Wellness Center, you 

http://www.unt.edu/oda
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may be transported to an emergency room at a local hospital. You are responsible for expenses 

incurred there. 

 

Academic Dishonesty 

Academic dishonesty includes, but is not limited to, the following: the use of any unauthorized  

assistance in taking quizzes, tests or exams; dependence upon the aid of sources beyond those 

authorized by the instructor; the acquisition of tests or other material belonging to a faculty 

member; dual submission of a paper or project; resubmission of a paper or project to a different 

class without express permission from the instructors; or any other act designed to give a student 

an unfair advantage. Plagiarism includes the paraphrase or direct quotation of published or 

unpublished works without full and clear acknowledgment of the author or source. Academic 

dishonesty will bring about disciplinary action, which may include expulsion from the university. 

This is explained in the UNT Student Handbook. 

Mayborn School of Journalism Academic Integrity Policy 

The codes of ethics from the Society of Professional Journalists, American Advertising 

Federation and Public Relations Society of America address truth and honesty. The Mayborn 

School of Journalism embraces these tenets and believes that academic dishonesty of any kind, 

including plagiarism and fabrication, is incongruent with all areas of journalism. The school’s 

policy aligns with UNT Policy 18.1.16 and requires reporting any act of academic dishonesty to 

the Office for Academic Integrity for investigation. If the student has a previous confirmed 

offense (whether the first offense was in the journalism school or another university department) 

and the student is found to have committed another offense, the department will request the 

additional sanction of removing the student from the Mayborn School of Journalism. The student 

may appeal to the Office for Academic Integrity, which ensures due process and allows the 

student to remain in class pending the appeal. 

 

Final Exam Policy 

Final exams will be administered at the designated times during the final week of each long  

semester and during the specified day of each summer term. Please check the course calendar 

early in the semester to avoid any schedule conflicts. 

 

Access to Information 

As you know, your access point for business and academic services at UNT occurs within the  

MyUNT site at https://my.unt.edu/. If you do not regularly check EagleConnect or link it to your 

favorite email account, please so do, as this is where you learn about job and internship 

opportunities, Mayborn School of Journalism events, scholarships, and other important 

information. The Eagle Connect website (http://eagleconnect.unt.edu/) explains how to forward 

your email. 

 

Important Notice for F-1 Students Taking Distance Education Courses 

To comply with immigration regulations, an F-1 visa holder within the United States may need  

to engage in an on-campus experiential component for this course. This component, which must 

be approved in advance by the instructor, can include activities such as taking an on-campus 

exam, participating in multiple on-campus lecture or lab activity, or other on-campus experience 

integral to the completion of this course. 

https://my.unt.edu/
http://eagleconnect.unt.edu/
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If such an on-campus activity is required, it is the student’s responsibility to do the following: 

(1) Submit a written request to the instructor for an on-campus experiential component within 

one week of the start of the course. 

(2) Ensure that the activity on campus takes place and the instructor documents it in writing with 

a notice sent to the International Advising Office. The UNT International Advising Office has a 

form available that you may use for this purpose. 

The decision may have serious immigration consequences. If F-1 students are unsure about 

their need to participate in an on-campus experiential component for this course, they 

should contact the UNT International Advising Office at 940-565-2195 or 

international@unt.edu to get clarification before the one-week deadline. 

 

Dropping an Online Course 

If you need to drop an online course, you should send your instructor an email with your name,  

student ID#, reason for dropping the course, and date you are sending the email. This must be 

done prior to the UNT deadline to drop a course. 

If approved, the instructor will contact the Mayborn School of Journalism Undergraduate Office  

in Sycamore Hall 205 where you may obtain a signed drop form. It is your responsibility to 

turn in the completed drop slip to the UNT Registrar’s Office before the deadline to make 

sure you have been dropped from the course with a “W.” If you are taking only online 

courses and your instructor approves the drop, please contact the Mayborn School of Journalism 

head adviser for instructions. 

 

Emergency Notification and Procedures 

UNT uses a system called Eagle Alert to quickly notify you with critical information in an event  

of emergency (i.e., severe weather, campus closing, and health and public safety emergencies 

like chemical spills, fires or violence). The system sends voice messages (and text messages 

upon permission) to the phones of all active faculty, staff and students. Please make certain to 

update your phone numbers at the MyUNT site. Some helpful emergency preparedness actions 

include the following: ensuring you know the evacuation routes and severe weather shelter areas; 

determining how you will contact family and friends if phones are temporarily unavailable; and 

identifying where you will go if you need to evacuate the Denton area suddenly. In the event of a 

university closure, your instructor will communicate with you through Blackboard regarding 

assignments, exams, field trips, and other items that may be impacted by the closure. 

 

Student Perception of Teaching (SPOT) 

Student feedback is important and an essential part of participation in this course. The student  

evaluation of instruction is a requirement for all organized classes at UNT. The short SPOT 

survey will be made available April 16–May 3 (regular academic session), Feb. 26–March 8 

(8W1) or April 30–May 10 (8W2) to provide you with an opportunity to evaluate how this 

course is taught. For the Spring 2018 semester, you will receive an email from “UNT SPOT 

Course Evaluations via IASystem Notification” (no-reply@iasystem.org) with the survey link. 

Please look for the email in your UNT email inbox. Simply click on the link and complete your 

survey. Once you complete the survey, you will receive a confirmation email that the survey has 

been submitted. For additional information, please visit the SPOT website at http://spot.unt.edu/ 

or email at spot@unt.edu. 

mailto:international@unt.edu
mailto:no-reply@iasystem.org
http://spot.unt.edu/
mailto:spot@unt.edu
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Acceptable Student Behavior 

Student behavior that interferes with an instructor’s ability to conduct a class or other students’  

opportunity to learn is unacceptable and disruptive and will not be tolerated in any instructional 

forum at UNT. Students engaging in unacceptable behavior will be directed to leave the 

classroom, and the instructor may refer the student to the Dean of Students to consider whether 

the student’s conduct violated the Code of Student Conduct. The university’s expectations for 

student conduct apply to all instructional forums, including university and electronic classrooms, 

labs, discussion groups, field trips, etc. The Code of Student Conduct can be found at 

http://deanofstudents.unt.edu/conduct. 

The Mayborn School of Journalism requires that students respect and maintain all university  

property. Students will be held accountable through disciplinary action for any intentional 

damages they cause in classrooms (e.g., writing on tables). Disruptive behavior is not tolerated 

(e.g., arriving late, leaving early, sleeping, talking on the phone, texting or game playing, making 

inappropriate comments, ringing cellular phones/beepers, dressing inappropriately). 

 

Sexual Discrimination, Harassment and Assault 

UNT is committed to providing an environment free of all forms of discrimination and sexual  

harassment, including sexual assault, domestic violence, dating violence, and stalking. If you or 

someone you know has experienced or experiences any of these acts of aggression, please know 

that you are not alone. The federal Title IX law makes it clear that violence and harassment 

based on sex and gender are Civil Rights offenses. UNT has staff members trained to support 

you in navigating campus life, accessing health and counseling services, providing academic and 

housing accommodations, helping with legal protective orders, and more. 

UNT’s Dean of Students’ website offers a range of on-campus and off-campus resources to help  

support survivors, depending on their unique needs: 

http://deanofstudents.unt.edu/resources_0. Renee LeClaire McNamara is UNT’s Student 

Advocate and she can be reached through email at SurvivorAdvocate@unt.edu or by calling the 

Dean of Students’ office at 940-565-2648. You are not alone. We are here to help. 

 

http://deanofstudents.unt.edu/conduct
http://deanofstudents.unt.edu/resources_0
http://SurvivorAdvocate@unt.edu
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Statement of Student Learning Outcomes, UNT Journalism 

 

Since 1969, the UNT department of journalism, which is now the Frank W. and Sue Mayborn 

School of Journalism (effective Sept. 1, 2009), has been accredited by the Accrediting Council 

on Education in Journalism and Mass Communication. This national accreditation also extends 

to the Frank W. Mayborn Graduate Institute of Journalism, the only accredited professional 

master’s program in Texas. About one-fourth of all journalism and mass communication 

programs in the United States are accredited by ACEJMC. National accreditation enhances your 

education here because it certifies that the school and the graduate institute adhere to many 

standards established by the council. Among these standards are student learning outcomes, 

covered by journalism courses in all sequences. 

 

This course, JOUR 5251, will help to meet the student learning outcomes that have been checked 

by your professor, Dr. Koji Fuse. 

 

Each graduate must: 

Understand and apply First Amendment principles and the law of freedom of speech and 

press for the country in which the institution is located, as well as receive instruction 

in and understand the range of systems of freedom of expression around the world, 

including the right to dissent, to monitor and criticize power, and to assemble and 

petition for redress of grievances. 

Demonstrate an understanding of the history and role of professionals and institutions in 

shaping communications. 

Demonstrate an understanding of gender, race, ethnicity, sexual orientation and, as 

appropriate, other forms of diversity in domestic society in relation to mass 

communications. 

Demonstrate an understanding of the diversity of peoples and cultures and of the 

significance and impact of mass communications in a global society. 

Understand concepts and apply theories in the use and presentation of images and 

information. 

Demonstrate an understanding of professional ethical principles and work ethically in 

pursuit of truth, accuracy, fairness and diversity. 

Think critically, creatively and independently. 

 

Conduct research and evaluate information by methods appropriate to the 

communications professions in which they work. 

Write correctly and clearly in forms and styles appropriate for the communications 

professions, audiences and purposes they serve. 

Critically evaluate their own work and that of others for accuracy and fairness, clarity, 

appropriate style and grammatical correctness. 

Apply basic numerical and statistical concepts. 

 

Apply tools and technologies appropriate for the communications professions in which 

they work. 

Contribute to knowledge appropriate to the communications professions in which they 

work. 

FOCUS GROUPS SURVEY CONTENT ANALYSIS 

Research Plan 
Discussion guide 

Place and equipments 

Interviewer training 

Recruitment plan 

Research Plan 
Questionnaire design 

Codebook 

Place and equipments 

Interviewer training 

Research Plan 
Questions 

Codebook 

Feasibility test 

Coder training 

Recruitment of Subjects 

Execution 

Probability Sampling Probability Sampling 

Execution Execution 

Data Analysis 
Data cleaning / data input 

Descriptive / inferential stats 

SPSS 

Data Analysis 
Data cleaning / data input 

Descriptive / inferential stats 

SPSS 

Data Analysis 
Transcription 

Nonverbal communication 

Interactions 

Writing a Report Writing a Report Writing a Report 

 

 

 

 

 

 

 

 

 

 

 

 

 


